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Academia : Lausanne, 2006.
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Campaigns. London : Themes and Hudson. 2008.
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Language history. New York : Harry N. Abrams, Inc. 1989.
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Guptill Publications. 1990.

Jury, David. What is Typography ? Singapore : Page One. 2006.
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Press : New York, 2008.
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AVA Publishing, SA. 2006.
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